


Graduation report Rosan van der Helm22

Appendix 2: Pre-test questionnaire
Appendix 6: Pre-test questionnaire 

1. NovoRise is embedded in the Dutch culture. 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
2. NovoRise is a company of Dutch origin.  
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
3. NovoRise has a long history in the Netherlands. 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
 
4. The graphical design of the advertisement emphasizes sustainability. 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
5. This graphical design of the advertisement communicates eco-consciousness. 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
6. The graphical design of the advertisement is perceived as natural. 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
 
7. The advertisement emphasizes a direct personal benefit for the consumer. 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
8. The advertisement claims that the shoe is beneficial for the environment.  
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
9. The advertisement claims that the shoe is beneficial for the individual consumer. 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
10. The advertisements communicates consumer benefits apart from sustainability claims. 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
 
11. Did you know NovoRise before you received this questionnaire? 
yes/no  
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Appendix 3: Pre-test results
Appendix 7: Pre-test results 

Layout: Green (13 participants) versus red (11 participants) 

Mgreen SDgreen Mred SDred  Mgreen-Mred

The graphical design of the advertisement emphasizes sustainability 4,538462  1,664101  3,8181818  1,721522  0,72028
The graphical design of the advertisement communicates eco-consciousness 5,307692  1,182132  3,4545455  1,634848  1,853147
The graphical design of the advertisement is perceived as natural 4,769231  1,42325  3,1818182  1,834022  1,587413
 

Benefit: Environmental (12 participants) versus personal (12 participants) 

Menvirnonment SDenvironment Mpersonal SDpersonal 

 Menvironment-
Mpersonal 

The advertisement emphasizes a direct personal benefit for the consumer 2,333333   0,887625  3,8333333  1,642245   -1,5 
The advertisement claims that the shoe is beneficial for the environment 6   0,852803  5,5  1,566699   0,5 
The advertisement claims that the shoe is beneficial for the individual consumer 2,25   0,753778  3,5833333  1,729862   -1,33333 
The advertisement communicates consumer benefits apart from sustainability 
claims 2   1,206045  3,0833333  1,311372   -1,08333 
 

Heritage: Local (12 participants) versus global (12 participants) 

Mlocal SDlocal  Mglobal SDglobal  Mlocal-Mglobal

NovoRise is embedded in the Dutch culture 2,833333  1,403459  2,6666667  1,556998  0,166667
NovoRise is a company of Dutch origin 3,833333  1,946247  1,8333333  1,193416  2
NovoRise has a long history in the Netherlands 4  2  3,25  1,693123  0,75
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Appendix 4: Full QuestionnaireAppendix 8: Full questionnaire 

 

Q1 NovoRise is a sustainable company 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
 
Q1 NovoRise is a sustainable company 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q2 NovoRise cares for the planet 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q3 Sustainability is important for NovoRise 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q4 NovoRise is a fair employer 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q5 Human health is important for NovoRise 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q6 NovoRise cares for people 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q7 NovoRise serves the high end market 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q8 NovoRise is a luxurious brand 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q9 NovoRise sells expensive shoes 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q10 The NovoRise brand is authentic 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q11 The NovoRise brand is fake 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 

Q1 up to Q30: Questions that measure the dependent variables
Q31 up to Q39: Control questions 
Q40 up to Q51: Question that measure participants profile, preferences and prior knowledge 
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Q12 The NovoRise brand is credible 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q13 The information in the advertisement is trustworthy 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q14 The information in the advertisement is credible 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree  
Q15 I believe the information in the advertisement 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q16 Shoes of the new NovoRise footwear collection are sustainable 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q17 Shoes of the new NovoRise footwear collection do not harm the environment 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q18 Shoes of the new NovoRise footwear collection protect the earth 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q19 Shoes of the new NovoRise footwear collection are healthy for your feet 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q20 Shoes of the new NovoRise footwear collection prevent sore feet 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q21 Shoes of the new NovoRise footwear collection are ergonomic 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q22 Shoes of the new NovoRise footwear collection are durable 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q23 Shoes of the new NovoRise footwear collection are long-lasting 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q24 Shoes of the new NovoRise footwear collection are of good quality 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q25 Shoes of the new NovoRise footwear collection are fashionable 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q26 Shoes of the new NovoRise footwear collection are cool 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
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Q27 Shoes of the new NovoRise footwear collection are a "must have" 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q28 I expect that the price of these NovoRise shoes (in Euro) is: 
Open ended 
Q29 Please select one of the statements below 

 I will DEFINITELY buy these NOVORISE shoes 
 I will PROBABLY buy these NOVORISE shoes 
 I will PROBABLY NOT buy these NOVORISE shoes 
 I MIGHT buy these NOVORISE shoes 
 I will DEFINITELY NOT buy these NOVORISE shoes 

Q30 Assuming that you are interested in buying a shoe from the new NovoRise collection,  
how many Euros are you willing to spend? 
Open ended 
Q31 The graphical design of the advertisement emphasizes sustainability 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q32 The graphical design of the advertisement communicates eco-consciousness 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q33 The graphical design of the advertisement looks natural 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q34 The advertisement emphasizes a personal benefit for the consumer 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q35 The advertisement communicates a benefit for the environment 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q36 The advertisement communicates a "benefit for you" 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q37 The advertisement emphasizes foot health 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q38 NovoRise is a company of Dutch origin 
Strongly disagree  1 2 3 4 5 6 7 Strongly  agree 
Q39 NovoRise’s local history influences my buying preferences. 



27

 
Q40 What is your age? 
Open ended 
Q41 How many pairs of shoes do you buy in one year? (on average?) 
Open ended 
Q42 How many Euros do you usually spend on one pair of shoes? (on average?) 
Open ended 
Q43 Please select how important the following items are when you buy a new pair of shoes:  
Price 
Very unimportant  unimportant indifferent important Very important 
Brand 
Very unimportant  unimportant indifferent important Very important 
Sustainability 
Very unimportant  unimportant indifferent important Very important 
Authenticity 
Very unimportant  unimportant indifferent important Very important 
Quality 
Very unimportant  unimportant indifferent important Very important 
Foot health 
Very unimportant  unimportant indifferent important Very important 
Looks 
Very unimportant  unimportant indifferent important Very important 
Q50 Anything else important for you when you buy a new pair of shoes?  
Open ended 
Q51 Did you know NovoRise before receiving this questionnaire? 
Yes/no 
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Appendix 5: Explanation research in Dutch (as read by participants)Appendix 9: Explanation research in Dutch (as read by participants) 

Beste TPO studenten, 
 
Aan het eind van het Milieu Practicum willen we je aandacht vragen voor een enquête.  
(Sommigen van jullie hebben het Milieu/DfA practicum eerder doorlopen, maar we zouden  
het leuk vinden als ook jullie willen meedoen.) 
 
Je hebt een herontwerp gemaakt in het kader van het milieupracticum. Nu is het nog de vraag  
hoe je jouw product het beste kunt verkopen. Je zou milieu als verkoopargument kunnen gebruiken,  
maar dat blijkt in de praktijk lang niet altijd succesvol te werken. 
 
Wat beweegt jullie wanneer je iets gaat kopen? We willen een aantal aspecten daarvan met deze enquête meten.  
Dit gebeurt door jullie een aantal vragen te stellen naar aanleiding van een korte reclame boodschap.  
Een maand na het invullen van de enquête krijg je de resultaten ervan toegestuurd.  
Wij koppelen het volgende aan jullie terug: 

     de voorkeuren die er in jullie groep blijken te leven 
     de research methode die gevolgd is 

Beide aspecten zijn van groot belang voor jullie verdere toekomst: je leert er van wat mensen 
 zoals jullie belangrijk vinden, en je leert ervan hoe je een dergelijk onderzoek kunt aanpakken.  
 
De gegevens zijn anoniem, maar je moet wel jouw naam opgeven, omdat wij anders de 
 resultaten niet kunnen terugkoppelen. Verder merken we op dat niet iedereen de zelfde reclame-uiting 
 voorgeschoteld krijgt. Dat is een belangrijk element van deze enquête, bij de terugkoppeling krijg je 
 uitgelegd waarom. De enquête gaat over het schoenenmerk NovoRise, dat op de Nederlandse 
 consumentenmarkt niet verkocht wordt, zodat jullie oordeel niet te veel van te voren beïnvloed is. 
 
Kortom: ga even aan de slag met de volgende weblink, het kost je maar 5-10 minuten en je  
kunt veel leren van de resultaten die we terugkoppelen. 
http://www.thesistools.com/web/?id=258576  
 
vriendelijke groet, 
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Appendix 6: SPSS output experiment

Appendix 10: SPSS output experiment 

In this appendix, the raw SPSS data of the experiment is documented. The data is documented per dependent variable. For each 
dependent variable, the outcomes of the two-way independent ANOVA 
test and the descriptive statistics are shown.  

1. Evaluation of brand's environmental responsibility 
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2. Evaluation of brand's social responsibility 
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3. Evaluation of brand's quality image 
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 4. Evaluation of brand's authenticity 
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5. Evaluation of brand's trustworthiness 
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6. Evaluation of product's sustainability 
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6. Evaluation of product's sustainability 

    

7. Evaluation of product's healthiness 

  

  



Graduation report Rosan van der Helm36

8. Evaluation of product's durability 
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9. Evaluation of product's fashion image 
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10. Buying intention 
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11. Willingness to pay 

  


